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HAVE A MAGICAL TIME

Celebrating Retail Excellence
Entertainment Sponsor

www.rli.uk.com/awards

Champagne Reception
And Studio Tour Sponsor

GET READY FOR THE ULTIMATE AWARDS EXPERIENCE

Celebrating Excellence
Bringing you the best of RLI Entertainment!
Having taken place in London and Dubai over the last 13 years, where
better to take our prestigious and renowned event than to the home
of Retailtainment in Los Angeles where a Hollywood Red Carpet Event
awaits guests to make our 2019 Awards a blockbuster.
Recognising achievement throughout the industry, RLI’s prestigious
panel of highly-respected business leaders from around the globe will
judge nominations for the awards categories on their merit and positive
impact on the market.
To be held on 3 April 2019, the Global RLI Awards will celebrate the
most visionary and innovative retail and leisure concepts from across

the globe. The retail and leisure industry is exciting, dynamic
and innovative, and the awards pay tribute to those companies that
continue to push the boundaries; who are not afraid of the challenges
that they are presented with; and who refuse to settle for anything
but the very best.
The evening will commence with a private champagne Studio Tour
followed by a reception in Universal Plaza before being seated for the
main event, dinner and prestigious awards ceremony celebrating retail
excellence across the Globe.
Following the Awards Ceremony desserts will be served in the Wizarding
World of Harry Potter where guests will enjoy unrivalled entertainment
and networking opportunities with an open bar until 1am.

Why Sponsor The Global RLI Awards?
Exposure - Benefit from high profile branding to the international retail
and leisure industry before, during and after the event.

Entertainment - Delight your clients at the most exciting event in the
global retail and leisure sector.

Networking - Meet major players and decision-makers within some of
the world’s leading organisations.

Coverage - Gain valuable coverage in RLI through Awards-related advertising
and branding, editorial commentary, supplements and post-event write-up.

Credibility - Increase your standing through association with the world’s
only global retail and leisure magazine — and the leading global awards
event in the industry.

Recognition - Gain recognition as the market leader in your area and
associate with an award that complements your company.

Opportunity - Create new business opportunities through high-profile
brand presence among current and potential customers.

Knowledge - Educate a highly influential audience of
retailers, leisure operators, developers and management
companies about your products and services.

VIP Exclusive Access to the Wizarding World of Harry Potter

2019 Categories
1. RLI Future Project 2019

9. RLI Emerging Market Retailer 2019

2. RLI Most Anticipated Opening 2019

10. RLI Leisure & Hospitality Group 2019

3. RLI Most Innovative Retail & Entertainment Project 2019

11. RLI Most Innovative F&B Concept 2019

4. RLI International Retail & Leisure Destination 2019

12. RLI Developer 2019

5. RLI International Shopping Centre 2019

13. RLI Designer 2019

6. RLI Shopping Centre Renovation 2019

14. RLI Interior Excellence Award 2019

7. RLI Unique Retail Concept US 2019

15. RLI Rising Star 2019

8. RLI Unique Retail Concept International 2019

Category
Sponsors
to date:

See the “How To Enter” document online for details of each category

“On behalf of the Chalhoub Group, I would like to thank you for the RLI
Gala Dinner on 10th May in London which was once again a stellar event
and an exceptional, unforgettable occasion for all the attendees. Thank
you for all the exposure, the dynamic evening and very lively gathering.
The Chalhoub Group certainly looks forward to ever more positive and
fruitful opportunities for cooperation and outreach.”

Patrick Chalhoub

Joint Chief Executive Officer of the Chalhoub Group.

Awards Category Sponsorship - £9,995
● Logo to appear in a full page advertisement in each
issue of RLI leading up to the event
● Email shot to RLI’s 85,000 database announcing
you as our latest sponsor

● Logos and branding on all marketing collateral,
including: RLI website, nomination and table booking
forms, Advertisements in RLI, email shots to database
at least once every three weeks

● Table for 10 people with wine close to the stage

● Company logo on AV presentation throughout the
evening

● Most senior person to present the award

● A4 full-colour advertisement in the dinner programme

● Company name on the award

● Two Complimentary Delegate Passes to RLI
Connect Global, 1-2 April at the Rose Bowl Stadium,
Los Angeles, US

● Full list of guests/attendees

www.rli.uk.com/awards

